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Leave your phone at  Gen Z is saying Pet-friendly

home and goodbye to experiences are the
disconnect to stranger danger. cat’'s pajamas.
connect.

If you have questions about any of this content, or would like to learn
more, please reach out to your GPJ account representative or

Movie musicals
- A genre to die
or dying?

Consumers are seeking out more
meaningful IRL experiences that are
digital-lite and seamlessly connected to
their personal lives.
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LEAVE YOUR
PHONE AT HOME
AND DISCONNECT
TO CONNECT

Desire is growing for screen-free experiences
that make us feel more present.

Hungary schools discuss on implementing
bans on phone use and parents are strongly in
favor whereas high school students in Florida
and Indiana recently returned to school

already facing new bans.

While these kind of policies are mandatory,
they align with a broader, voluntary movement
where people are increasingly seeking
screen-free experiences.
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>>>

Key Takeaway

The brand moment
built for instagram may
need counterbalancing
with moments meant
to facilitate more
tangible connections.
From activations to
large-scale events,
brands should
experiment with
screen-free zones or
voluntary
lockboxes—and see
what happens when
being present becomes
a draw.



GOODBYETO
STRANGERDANGER

Gen Z is ditching the dating apps and seeking
chance, IRL connections.

Remote workers, digital nomads, and Gen Z

transplants to big cities are joining a variety of
clubs and using apps to find community.

Powered by Al and algorithms based on
personality tests or user preferences, apps like
Timeleft gives users the chance to meet five
strangers over dinner.
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Key Takeaway

Nvidia GTC recently
offered attendees
“Dinner with Strangers”
reservations at
restaurants, which filled
up quickly. This success
shows Gen Z and
remote workers crave
authentic in-person
connections over
digital interactions. The
event industry can
capitalize by creating
experiences that foster
spontaneous
encounters, using apps
to reduce pre-event
friction and boost
organic engagement.
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To vacation homes and rentals becoming more
dog friendly and restaurant weeks—everyone
wants a slice of the estimated $259 million

annual budget of pet parents.

What it Means

In a world where hyper-personalization is the
expectation, and audiences are becoming more
selective about the experiences that demand
their engagement—increasing accessibility for
our furry friends and finding ways to incorporate
them into the experience could be a major
factor in determining where someone spends
their time and money.
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Key Takeaway

Choosing locations with
pet-friendly
accommodations,
introducing
pet-focused yappy
hours, and focus on the
pet experience as well
can enhance
experiences for
animal-loving
attendees, differentiate
your experience from
the rest of the pack,
and more effectively
tap into a lucrative
demographic of
consumers.
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With fewer original musicals being produced,
studios are focusing on adaptations of beloved

properties that already have built-in audiences.

What it Means

Modern musical movies blend contemporary
music and innovative narratives, appealing to
wider demographics. Furthermore they offer a
digital expansion beyond traditional theatre,
merging live singing with cinematic
entertainment, enhanced by elaborate visuals
and intimate storytelling. This genre provides
escapism and hope during challenging times,
resonating with societal needs and indicating a
renewed confidence in musicals’ ability to
captivate audiences.
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Key Takeaway

Just as musicals
combine live
performance with
cinematic techniques,
marketers should focus
on emotional
engagement and
escapism, appealing to
diverse demographics.
This trend underscores
the importance of
storytelling in experiential
marketing. By crafting
narratives integrating
digital and physical
components, marketers
can credte more
engaging and
memorable experiences.



X

xperlerlgg J

A unique aud~|o VI’§UCI| o tg}? ,‘
adventure des@ﬁed"f‘qr d‘;[
ages, will be opening on -
October 25 at the iconic
Wizink Center in Madrid. This
experience lets you step into
Tomorrowland's magical
world and explore its iconic
themes in a new way.
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Halloween-themed
Adventure in London

, a spooky
ween- themed

~ A

Berlin Festival of I.|ght

Vi
Marking its 20th @nniversary,

.Berlin's Festival of Lights
“returns this month;,
illuminating iconic la

with stunning displays.

Phantom Peak in London
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Immersive NFL Expeﬂenc
in the Outernet®

Visitors can explore detdiled
NFL-themed rooms,
encounter the Minnesota
Vikings, and take part in
themed activities. The event
blends VR and physical
elements, offering
challenges, insights into
team culture, and photo
opportunities, providing a
rich, engaging experience
for NFL enthusiasts.
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If you have questions about any of this content, or would like to learn
more, please reach out to your GPJ account representative or
Heidrun.Scholten@gpj.com
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