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Standing out from Europe is facing The Olympics go The environmental
the crowd in the backlash against social. impact of Al.
sports world. mass tourism.

From major sports events to mass tourism and new insights
on the environmental impacts of Al, the summer of 2024 has
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STANDING OUT
FROM THE CROWD
N THE SPORTS WORLD

Amongst a sea of sports sponsorships, some
brands are going beyond to cut through the
clutter.

With a summer of global sporting events,
opportunities for brands have been more
plentiful than ever—but at the same time,
they're proving less effective on
sponsorship-inundated consumers.
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Key Takeaway

Visibility matters at big,
cultural events like
these—but more
important is standing
out in the eyes of the
consumer.

In today’s landscape,
marketers may have to
go further and
embrace an
experience-first
mindset to engage
their target audiences
in meaningful ways.

Image: Delaney Allen for The New Yorker


https://www.sportsbusinessjournal.com/Articles/2024/08/08/ioc-commercial-activation-sponsors
https://www.sportsbusinessjournal.com/Articles/2024/08/08/ioc-commercial-activation-sponsors
https://thepointsguy.com/credit-cards/chase-olympics-lounge-restaurant/
https://news.pg.com/news-releases/news-details/2024/PGs-Top-Performing-Brands-Pantene-Head--Shoulders-Mielle-Gillette-and-Braun-Support-the-Official-Opening-of-the-Beauty--Grooming-Salon-in-the-Olympic-and-Paralympic-Village-of-Paris-2024/default.aspx
https://olympics.com/ioc/news/airbnb-offers-two-fans-the-chance-to-stay-at-the-iconic-musee-d-orsay-on-the-night-of-the-paris-2024-opening-ceremony
https://www.reuters.com/sports/olympics/us-firms-bet-paris-olympics-with-new-stores-marketing-push-2024-07-12/
https://www.unilever.com/news/news-search/2024/partnering-with-uefa-euro-2024-to-score-big-for-brands/
https://www.unilever.com/news/news-search/2024/partnering-with-uefa-euro-2024-to-score-big-for-brands/
https://www.thedrum.com/opinion/2024/08/02/it-s-the-summer-sports-and-sponsorship
https://www.thedrum.com/opinion/2024/08/02/it-s-the-summer-sports-and-sponsorship
https://insidersport.com/2024/06/10/research-disconnect-euro-2024-sponsors/
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Similar scenes are unfolding in Greece, where
residents were advised to stay indoors as 11,000
cruise tourists arrived in Santorini at once. With
3.4 million annual visitors, locals are pushing for

a tourist cap and stricter cruise ship limits. A
village in Menorca has even implemented a

visiting schedule to manage the influx of tourists.
What it Means

Protests against mass tourism have been
brewing for some time. Last October, polar bear
and sed lion protesters in Brittany highlighted
the tourism industry’s environmental impact.
And in 2017, 2,000 demonstrators in Venice
protested against tourism. Now, rising local
discontent signals a mass tourism boiling point,
causing widespread disruption across Europe.
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Key Takeaway

Growing backlash
against tourism
underscores the need
for sustainable and
community-conscious
practices.

As protests intensify
and local quality of life
is affected, marketers
and event organizers
must prioritize
responsible tourism
strategies, engage with
local communities, and
adapt to the increasing
demand for
sustainable solutions.


https://qz.com/santorini-cruise-ship-tourists-1851607325
https://qz.com/santorini-cruise-ship-tourists-1851607325
https://www.reuters.com/world/europe/greeces-santorini-bursts-with-tourists-locals-call-cap-2024-07-27/
https://fortune.com/europe/2024/07/17/europe-overtourism-water-pistols-barcelona-hunger-strikes-spain-cruise-ships-avoid-european-hotspots-passengers-not-well-treated/
https://www.euronews.com/travel/2024/05/15/we-pay-dearly-menorcan-town-fed-up-with-tourists-has-introduced-visiting-hours
https://www.euronews.com/travel/2023/10/09/shame-on-you-cruise-ship-passengers-greeted-by-protesters-dressed-as-polar-bears-in-france
https://www.euronews.com/travel/2023/10/09/shame-on-you-cruise-ship-passengers-greeted-by-protesters-dressed-as-polar-bears-in-france
https://www.theguardian.com/world/2017/jul/23/venice-tempers-boil-over-tourist-high-season
https://www.cnn.com/2024/07/08/travel/barcelona-tourism-protests-scli-intl/index.html
https://www.abc.net.au/news/2024-07-09/why-are-people-protesting-against-tourists-in-barcelona/104073646
https://www.abc.net.au/news/2024-07-09/why-are-people-protesting-against-tourists-in-barcelona/104073646
https://www.reuters.com/world/europe/barcelona-cannot-absorb-infinite-tourism-growth-needs-curbs-mayor-says-2024-07-23/
https://www.reuters.com/world/europe/barcelona-cannot-absorb-infinite-tourism-growth-needs-curbs-mayor-says-2024-07-23/
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THE OLYMPICS
GO SOCIAL

The Olympics and NBC are leaning into new
media and consumption habits to engage
audiences.

This year, the International Olympic Committee

updated its social media guidelines for
Athletes, allowing them to share their

experiences online for the first time. Now,
Olympians are using their platforms to connect
with their fans before, during, and behind the

scenes at the games.

NBC also changed their approach for the
Olympics this year by catering to their audience
through streaming and on-demand coverage of
the games. As a result,

and eight
of Peacock’'s 10 most-streamed days of all time
have been from this year’s Olympics!

What it Means

Olympic athletes were previously in what
they could share online. Now, the

the traditional spectator
experience by allowing athletes to share

. This,

combined with for viewers,
underscores the notion that traditional viewing is
out; new, personalized experiences are in.
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Key Takeaway

Even traditional
institutions like the
Olympics are leaning
into new approaches to
stay current and
evolve.

The world has entered
a new, exciting
landscape of
engagement, and it's
clear that brands that
lean into that reality will
find success.

Image: Annie Spratt


https://www.wired.com/story/nbc-peacock-2024-summer-olympics-coverage/
https://www.wired.com/story/nbc-peacock-2024-summer-olympics-coverage/
https://www.iptechblog.com/2024/03/new-social-media-guidance-for-2024-olympians/
https://olympics.com/ioc/news/new-ioc-social-media-guidelines-to-increase-opportunities-for-athletes-at-paris-2024-and-gangwon-2024
https://olympics.com/ioc/news/new-ioc-social-media-guidelines-to-increase-opportunities-for-athletes-at-paris-2024-and-gangwon-2024
https://www.nbc.com/nbc-insider/olympic-athletes-tiktok-ilona-maher-simone-biles
https://www.peacocktv.com/sports/olympics
https://olympics.com/athlete365/paris2024/games-time-essentials/paris-2024-social-media-guidelines
https://olympics.com/athlete365/paris2024/games-time-essentials/paris-2024-social-media-guidelines
https://imagen.io/resources/blog/how-digital-content-will-shape-paris-2024-olympic-games
https://metricool.com/olympic-marketing-campaigns/
https://sportskred.com/social-media-at-the-2024-olympics
https://sportskred.com/social-media-at-the-2024-olympics
https://theconversation.com/olympics-2024-what-new-social-media-guidelines-mean-for-athletes-and-their-sponsors-233592
https://unsplash.com/de/@anniespratt?utm_content=creditCopyText&utm_medium=referral&utm_source=unsplash
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With the Al market set to grow by 26% by 2025,
the technology will likely become even more

advanced and resource dependent—potentially

jeopardizing many brands’ and organizations’
future climate pledges and goals.

What it Means

As new data around Al's environmental impact
emerges, brands will need to reconcile their
climate commitments with the direct impact
their technology is having on the environment.
Not only that, but as investments in Al continue

to grow, the possibility for further regulation

remains strong, and brands may be under more

pressure to publicly disclose the environmental
impact of their Al solutions.
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Key Takeaway

The dichotomy
between Al and the
climate is something all
industries will continue
to grapple with.

In the age of
authenticity, brands
that are honest,
transparent and
genuine about their
commitments to both
Al and the environment
will like generate the
most positive
outcomes and public
perceptions


https://www.newamerica.org/the-thread/artificial-intelligence-climate-impact/
https://www.npr.org/2024/07/10/nx-s1-5028558/artificial-intelligences-thirst-for-electricity#:~:text=JESSE%20DODGE%3A%20One%20query%20to,lightbulb%20for%20about%2020%20minutes.
https://www.npr.org/2024/07/10/nx-s1-5028558/artificial-intelligences-thirst-for-electricity#:~:text=JESSE%20DODGE%3A%20One%20query%20to,lightbulb%20for%20about%2020%20minutes.
https://foe.org/news/ai-threat-report/
https://www.npr.org/2024/02/08/1229641751/ai-deepfakes-election-risks-lawmakers-tech-companies-artificial-intelligence
https://explodingtopics.com/blog/ai-statistics
https://www.goldmansachs.com/insights/articles/AI-poised-to-drive-160-increase-in-power-demand
https://www.goldmansachs.com/insights/articles/AI-poised-to-drive-160-increase-in-power-demand
https://www.theverge.com/2024/5/15/24157496/microsoft-ai-carbon-footprint-greenhouse-gas-emissions-grow-climate-pledge
https://www.theverge.com/2024/5/15/24157496/microsoft-ai-carbon-footprint-greenhouse-gas-emissions-grow-climate-pledge
https://www.wsj.com/articles/salesforce-calls-for-ai-emissions-regulations-as-concerns-grow-over-tech-sectors-carbon-footprint-dc9c016f
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Car to Table x

By elegantly blending luxury,
the culinary and musical arts,
and technology, Mercedes
Benz treated 50 guests to an
unforgettable dinner.

The New World Of Warcraft
VR Ride

Blizzard promoting World of
Warcraft's new expansion,
The War Within, wasn't being
shown on monitors for
people to experience a
chunk of, but rather offered
as a fleet of ride-on VR
experiences.

Polly-Pocket Dream House

In celebration of Polly Pocket's
35th birthday, Airbnb has
created a two-story 90's
compact themed getaway,
complete with a closet full of
rubber clothes.

BMW launches "UNO Car
Party” In-Car Gaming

o Ls—————
Experience -

: {
BMW has launched ”[JNO
Car Party!”, an in-car
adaptation of Mattel's
classic card game, now
rolling out to over 500,000
BMW and MINI vehicles.


https://www.usatoday.com/story/travel/2024/08/08/polly-pocket-house-airbnb/74718629007/
https://www.eventmarketer.com/article/mercedes-benz-the-table-culinary-series/
https://hypebeast.com/2024/8/bmw-uno-car-party-in-car-gaming-release-info
https://hypebeast.com/2024/8/bmw-uno-car-party-in-car-gaming-release-info
https://hypebeast.com/2024/8/bmw-uno-car-party-in-car-gaming-release-info
https://kotaku.com/world-of-warcraft-war-within-blizzard-vr-gamescom-1851628982
https://kotaku.com/world-of-warcraft-war-within-blizzard-vr-gamescom-1851628982

